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Que.1 Explain about sales forecasting of insurance product and customer targeting and 

positioning. 
chek mRikn dh iwokZuqeku fcØh dks le>kb;s rFkk dLVej VkjxsfVax ,oa lDVej ikth”kfuax 

ij izdk”k Mkysa A 

Que.2 What is basic principles of salesmanship? Explain segment wise selling. 

foØ; dyk ds ewy fl)kar D;k gS \ lsXesaV okbt fcØh dks le>kb;sa A 

Que.3 What do you understand by time management and gratuity and term insurance? 

le; izca/ku ls vki D;k le>rs gS rFkk lsok ikfjrks’kd ,oa VeZ chek dks le>kb, A 

Que.4 Define customer relationship management and consumer behavior. 

xzkgd laca/kh izca/ku dks ifjHkkf’kr dhft, ,oa dUtwej O;ogkj dks le>kb;s A 

Que.5 What are the different strategies for insurance marketing? 

chek foi.ku dh fofHkUu j.kuhfr;ka D;k&D;k gS \ 

Que.6    What do you mean by marketing of Insurance products? Briefly explain. 

 chek mRiknu foi.ku ls vki D;k le>rs gSa\laf{kIr esa le>kb,A  

Que.7    Why customer satisfaction is necessary in insurance? Explain in detail. 

 chek esa xzkgd dh larq’Vrk D;ksa t:jh gS\ foLrkj ls le>kb,A 

Que.8    What qualities an insurance professional must have?  

 chek O;olk;h esa D;k fo”ks’krk,a gksuk cgqr t:jh gS\ 

 Que.9   Give details of salesman ship of Insurance products.  

 chek mRiknu dh fcØh dks foLrkj ls le>kb,A  

Que.10  Describe the different strategies adopted while marketing insurance products and also 

write the ethics should we adopted while marketing insurance products.  

 chek mRiknu foi.ku esa viuk;h tkus okyh j.kuhfr;kas dk o.kZu dhft, vkSj chek mRiknu    

foi.ku esa dkSu lh uSfrdrk viuk;h tkuh pkfg, fyf[k,A 


