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Note:-attempt all questions.  

Q.1 What is  Marketing? What is the scope of marketing?  

 foi.ku D;k gS \ foi.ku ds {ks= D;k gSa crkb, \ 
Q.2 What do you understand by marketing Environment? 

 foi.ku i;kZoj.k ls vki D;k le>rs gSa \ 
Q.3 Write short notes on market Segmentation. 

             Ckktkj foHkfDr dkj.k dks le>kb,A 

Q.4 What are the various steps of product life cycle? 

 mRikn thou pØ ds izeq[k Lrj D;k gSa \ 
Q.5 What is Product mix? What are the factors that influence the product mix? 

 mRikn feJ.k D;k gS \ mRikn feJ.k dks izHkkfor djus okys rRo D;k gSa \ 
Q.6 Define  packaging. Explain the importance of Packaging.  

 iSdsftax dks le>kb,A iSdsftax ds egÙo dk o.kZu dhft, \ 
Q.7 Write short notes on Pricing Method. 

       ewY; fu/kkZj.k fof/k ij laf{kIr fVIi.kh dhft,A 
Q.8 Define the distribution channels. Discuss various types of distribution channels.  

kr dhft,A forj.k okfgdkvksa ds fofHkUu izdkjksa dh  
O;k[;k dhft,A 

Q.9 What is Promotion mix? Explain the various elements of Promotion mix.  

lao)Zu feJ.k D;k gS \ lao)Zu feJ.k ds izeq[k rÙoksa dh O;k[;k dhft, A 
Q.10 Write short note on Direct Marketing. 

             izR;{k foi.ku ij laf{kIr ys[k fyf[k,  A     

 


