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Max. Marks:-30
Min. Marks:-10

Note:-attempt all questions.

Q.1  Whatis Marketing? What is the scope of marketing?
for.ku D;k g \ foi.ku d {k= D;k g crkb, \
Q.2  What do you understand by marketing Environment?
for.ku 1;koj.k I vki D;k Be>rig \
Q.3 Write short notes on market Segmentation.
Ckkekj foHDr dkj.k dk Be>kb,A
Q.4  What are the various steps of product life cycle?
mRikn thou pd d e[k Lrj D;k g \
Q.5  What is Product mix? What are the factors that influence the product mix?
mRikn fed.k D;k g \ mRikn fed.k dk tHkfor dju oky: rRo D;k gi \
Q.6 Define packaging. Explain the importance of Packaging.
idftx dk le>kb,A idftx d eglo dk o.ku dhft, \
Q.7 Write short notes on Pricing Method.
eY; fu/kj.k fof/k 1j Bf{kir fVIi.kh dhft,A
Q.8  Define the distribution channels. Discuss various types of distribution channels.
faavur aifgsd &1 gRafr dhfte,A forj.k okfgdkvk di foftklu iidkjk dh
0zk[;k dbft,A
Q.9  What is Promotion mix? Explain the various elements of Promotion mix.
1o)u fed.k D;k g \ lo)u fed.k d ie[k rUok dh 0;k[;k dift, A
Q.10 Write short note on Direct Marketing.
IR;{k for.ku 1j I{kir yi[k fyf[k, A



