Course Code: BJ3
Course: Advertising and public Relations
Credit: 6
Last Submission Date: April 30, (for January Session)
October 31, (for July session)
Max. Marks:-30
Min. Marks:-10
Note:-attempt all questions.
Que.1. What is publicity? How it is work in public relation?
JaR T 8?7 I8 NP H b9 UHR &1 Har 27
Que.2. Write a comment on “PR as a management function”
“SEYS Uh YEEE s & vy 7w feuvlt fafayg |
Que.3. Discuss the impact of planning in public relation and advertising
fags vd S US W GSET & 999 W) gl Sifeg |
Que.4. Define public relation and explain its major sectors.
SIS Bl IRATNT BT Td g9 g& &3l @) AT BT |
Que.5 Define advertising concept and its functions.
fagUs &Y @uRIT U9 sUe &1l B gRWia g |
Que.6. Write advertising concept and its functions.
Jtenfire fagmma vad amifoe fagmom & 7= siar fafag |
Que.7. Define advertising strategies and explain its marketing tools.
fagm= orifa &t aRwfa #ifvie vd g7 fauue SuaRr &1 9vfa @i |
Que.8. Write a short notes on:- (Any two)
Jdfera fRwoft faReaw | (@1 1)
) Public relation society in India
Rd # o9 YS Ao
i) House Journal
e — ufHeT

iii) Propaganda
JaR — U9ER

Que.9. Define relation between public Relation and adverting.
fasu vd oRiue @ Aew e &1 aREfya s |

Que.10. What do you understand by public relation explain its variations.
STEUS 9§ AT T GH3A 2 | 39D USRI DI AT DI |






